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Spreading wings to
explore new horizons

S

ummer is at its peak, with
the resplendent presence
of the bright Sun in most
parts of the country. The
20th and 21st of this month
mark the fascinating phenomenon of
summer solstice, when the earth’s
axis is most inclined towards the Sun.
The Sun symbolises energy, radiance,
clarity,
progress
and
vitality.
These qualities are reflected in the
advancement and development of
Vistara, the brightest star in the
Indian skies.
We recently introduced our 10th
brand-new A320 aircraft in service,
which reinforces our commitment
to bring high quality, international
standards of service to air travel
across India.
Starting June 10, 2016, travellers
can start enjoying Vistara’s renowned

4 | Vistara | June 2016

service and operational excellence on
the Delhi-Kolkata route. This comes
shortly after the launch of services
from Delhi to Jammu, Srinagar,
Kochi and Chandigarh, and increased
frequencies on the Bengaluru and Goa
routes in the last few months. As we up
the game with our expanded network,
we continue to focus on maintaining
our enviable on-time performance.
In line with our customer centricity
and innovative spirits, and to
celebrate World Environment Day on
June 5, we are proud to bring to you
eco-friendly cutlery and food boxes in
the Premium Economy cabins on all
Vistara flights.
With the peak summer season comes
the peak travel season. Whether it is
a sojourn in the hills for the young
ones, beach getaways for the leisure
travellers or corporate retreats to
beat the heat – the Vistara team is on

its toes, innovating and eager to serve
you the best.
Read about the trend of ‘Bleisure’ –
combining business with pleasure for
a wholesome trip. Get acquainted with
hill getaways from Chandigarh, the City
Beautiful, through the complementary
views of college student Shilpi Jaiswal
and Vistara crew Vonisha Pahuja. Food
buffs must read about how customised
meals and home-cooked meals can
now be ordered online on page 74.
Discover Chamonix in France, fast
emerging as a luxury hub from pages
56-62. Or read about linen, the
fashionably versatile fabric of choice,
especially in summer.
We are keen to hear your feedback
about this magazine. Tell us
what you think by writing in to
inflightmag@airvistara.com.
Happy reading!
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On The Cover
A cab, ferrying a
Bleisure traveller,
passes through Howrah
Bridge, Kolkata

1889 - 2014

125 years later, we’re giving back the Eiﬀel Tower its original colour.

In 2014, Roca was selected to refurbish the Eiﬀel Tower bathroom space. Inspired by the original Venetian red
of the Tower, Roca produced a vibrant design that considered space, durability and appearance. If we can
master this challenge, why not let us help you with yours?
We’ll be happy to help you with the same dedication.

Leaders in bathroom spaces innovation and design, present in over 135 countries.

www.roca.in

VISTARA
EXPERIENCE

Products & Services
We push the boundaries of air travel, keeping you at the very centre of our endeavours. Our enterprising
spirit, blended with traditional Indian hospitality will ensure every journey you take with us is a truly enjoyable
experience and a feeling like no other. When you fly Vistara, you fly the new feeling. Welcome aboard.
BUSINESS
Customers in Business Class can
revel in our ultra-luxurious seats,
which boast of a wide seat back
and comfortable recline. Ergonomic
seat features such as extendable leg
rest, footrest and adjustable winged
headrest are also available to adjust
your seating comfort. In addition,
you can find some personal storage
space located at the side of your seat,
with enough room for small items like
your glasses, a gadget or a book. The
interplay between the royal purple
and calm grey hues of our cabin
evokes a sense of tranquility, so that
you reach your destination feeling
rejuvenated.

PREMIUM ECONOMY

CABIN BAGGAGE
Business,
Premium Economy
and Economy Class
customers are
entitled to one item of
cabin baggage. This
excludes handbags
and laptops. Each
bag should weigh
no more than 7 kg
with the combined
length, width and
height of each bag not
exceeding
115 cm (45 inches).
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Be a class ahead when you fly with us
in our exclusive Premium Economy
section. With up to 20 per cent more
legroom for each seat, enjoy the
increased sense of well-being that
comes with having that much more
personal space. Thoughtful touches
such as the specially designed and
tested seat bottom cushions for
improved comfort, winged headrests
and long armrests allow for further
relaxation on your journeys with us.

ECONOMY
Our Economy Class cabin is anything
but ordinary. Upholstered in
genuine leather, the seats set a new
benchmark in style and comfort. Your
comfort is our priority, that is why we
have taken special care to style the
seats to further maximise knee and
legroom.

VISTARA
EXPERIENCE

MEALS & DINING
Aboard our flights, be taken on an
exciting gastronomic adventure
when you partake of the innovative
culinary selections which our
experts have specially developed
for your enjoyment. Business Class
customers are treated to a fine
dining experience amongst the
clouds with the use of fine linen and
bone china tableware. Our Premium
Economy and Economy sections
can look forward to wholesome and
satisfying meals along with a range
of beverages, all served by our
engaging cabin crew. Customers
with specific dietary requirements
can select from a wide range of
special meals, which are available
for booking up to 24 hours prior to
flight departure.

PORTABLE ELECTRONIC
DEVICES
While the use of PEDs such as
mobile phones, tablets and laptops
is permitted on our aircraft, these
must always be switched off and
stowed away during taxi, take-off
and landing. When in use during
boarding or inflight, regulations
require that PEDs are to be placed
in flight safe or airplane mode with
all transmitting functions (GSM,
Wi-Fi, Bluetooth, etc.) disabled.
For safety reasons, customers may
be asked to stop the use of PEDs at
any point of the flight journey. We
seek your cooperation to comply
with the instructions by our crew.
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Get exclusive
benefits even after
your flight
Presenting Boarding Pass Exclusives! Now, flash your boarding
pass within seven days of your travel at our partner brands and
enjoy exciting offers

HOSPITALITY

Avail a special 10%* off on the best
available rate along with free wifi
using promo code “ZMUPVIST10”
on booking at gingerhotels.com.
Offer can also be availed by booking
directly at the hotel.
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20% off on body massages,
suites and villas and
beverages at the bar on all
days before 7 pm.

20% discount on best
available rate use promocode
“ZUSP20VIST”. Offer also includes
20% discount on F&B, free wifi
24x7 and buffet breakfast.

Exclusives 10% off
on stay along with
complimentary
plantation safari,
birding and nature tour,
access to golf course

Flat 20% on purchases made
at Vaango, only at T3 Delhi

DINING

RETAIL SHOPPING

Flat 20% on purchases
made at Foodstreet,

5% off on transaction of
`10,000 and above.
Offer applicable only at
www.Croma.com
Use Promo Code:
VISTCROM

only at T3 Delhi

Package for 1: Beer and burger
combo for `599
Package for 2: 2 margaritas or
2 imported beers + 1 starter +
2 main course + 1 dessert for `1,999
*All inclusive - T&C Apply

Friday dinner buffet at Spectra,
Saturday Feast: Bhoj at Diya, and
Lungo Pranzo Dominica at Zanotta,
Spa massage/ treatments

1. Medium chai free across
all Chai Point outlets
2. Flat 15% off on all orders
placed through Chai Point
app or website
Use promocode: VISTARA15

Exclusives offers on
coffee, sandwiches,
muffins and croissants,
only at T3 Delhi

15% off on food bill
(excluding taxes)

Buy any pizza worth
`350 and get bread
sticks free worth `116,
only at T3 Delhi

Flat 10% off across
all categories on a
minimum purchase
of `5,000

Flat 20% on
purchases made at
KFC on a transaction
of `400 and above,
only at T3 Delhi

Flat 10% off
on entire
drinks, books
and souvenirs
category

Choose any package from above
and get another one complimentary

Flat 10% off across
all categories on a
minimum purchase
of `5,000

HEALTH AND WELLNESS

Avail an exclusive 40%
discount on 60/90 min
spa therapy

Exclusive 36% off on
any spa service

RENT A CAR

Flat 15% discount
on all the services

Flat 10% off, only at
Delhi and Mumbai
airports

TRAVEL AND EXPERIENCE
Get Exclusives 10%
off on the entire range
of Skinn products
only at titan.co.in
(not applicable at
any offline store).
Use Promocode:
“Vistara10”
COLOUR SPECIFCATIONS

`600 of on Myles
(self-drive) MVO500

`500 off on Carzonrent
(premium chauffeur
drive service) outstation
booking. CVO500

For more information please visit www.airvistara.com and check the deals and offers section

Experience the
heritage of Old
Delhi like never
before with an
exclusive 20%
discount
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First-of-its-kind lounge
Introducing Vistara’s signature lounge at Terminal 3, Indira Gandhi
International Airport, Delhi. An epitome of luxury that is beyond compare,
designed to make travelling an experience to cherish

I

ndia’s fastest growing full
service carrier, Vistara has
introduced
the
first-ever
domestic lounge at Indira
Gandhi International Airport
for its Business Class customers
and Club Vistara Gold members.
Keeping in mind the brand values
of seamless and hassle-free travel,
the lounge has been conveniently
located near the boarding gates.
The exclusive offerings at the
lounge add to the premium feeling
that is synonymous to the brand.
Some of the services it offers are
dedicated business stations with
wi-fi and video conferencing facility,
reading room, exclusive ‘no disturbance’
recliner zone, individual privacy
seats and an exclusive VIP room.
Vistara will be the only domestic
airline lounge to serve liquor to its
customers along with a wide variety
of delicacies.
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4

1. The only domestic airline
lounge in India
3. Exclusive VIP lounge view

2. Interior view of the lounge
4. Vistara star-shaped
premium bar
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Club Vistara
Club Vistara, our unique value-based Frequent Flyer Programme, lets you enjoy a number of benefits carefully crafted to elevate
your travel experience with us. It is a unique membership club that lets you earn points based on the value of your ticket. Besides
earning CV Points on Vistara flights, you can also earn CV Points with Vistara’s airline and non-airline partners.

How to Join
Becoming a Club Vistara member is simple and quick. Register with Club Vistara by
• Visiting our website
www.airvistara.com

Once enrolled, CV membership ID will be sent to your registered

• Downloading our Mobile App

Club Vistara member, you will have access to your personalised

• Fill the inflight enrolment form
available with our crew and also
earn CV Points for the current
flight

account through our website and our mobile app, to easily keep

email ID and your account will be automatically activated. As a

track of all your transactions with us.
To receive auto-credit of your CV Points, please remember to
quote your Club Vistara ID at the time of booking and check in.

Earn CV Points with Vistara
Earn CV Points for all your flights with Vistara simply by mentioning your Club Vistara ID at the time
of booking your Vistara flight or while checking in at the airport. Please refer to the below table to
know the CV Points accrual for Vistara flights.
Tier

CV Points per 100 INR spent*

CV Base

5

CV Silver

6

CV Gold

7

Claim CV points for past
flights: Now, claim CV Points for
past flights with Vistara up to
180 days by logging on to your
CV account and submitting your
flight details in the online retro
claim form.

Tiers & Tier Privileges
As a Club Vistara member, you are entitled to a number of benefits and privileges which have been crafted to enhance
your travel experience with us. As you progress through our three tiers – CV Base, CV Silver and CV Gold – you can enjoy
added privileges which will elevate your Check-In and boarding experience, to make you feel exclusive right from the
beginning of your journey. Refer to the below table to know all about Club Vistara tier privileges.

BENEFITS
Earn
Points
on All
Flights*

Exclusive
Offers and
Promotions

Access and
Management
of Your
Account
Information
Online

Dedicated
Club Vistara
Helpline

Points
Earned
Per
100 INR

✓

✓

✓

7

✓

✓

✓

6

✓

✓

✓

5

Tier
Bonus
Points

Increased
Baggage
Allowance

Priority
Airport
Check-in

Priority
Waitlist
Clearance

Priority
Boarding
&
Priority
Baggage
Handling

+2

+10 kg

Business
Class
Counter

✓

✓

+1

+5 kg

Premium
Economy
Counter

✓

Priority
Airport
Standby

Lounge
Access

Access to
Partner
Lounges

Guaranteed
Reservations
For Economy
Class

✓

✓

Up to 48
Hours Prior*

CV GOLD

✓

✓

CV SILVER

✓
CV BASE

✓

*Please refer to Club Vistara Terms & Conditions to learn more.
www.airvistara.com/club-vistara

AXE BRAND
UNIVERSAL OIL

The best companion and
ideal gift when you travel

VISTARA
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Redeeming CV Points
Redeeming CV Points is as easy as earning them. You can book Award Flights and
redeem Upgrade Awards using your CV Points

1. Award Flights with Vistara

2. Upgrade Awards

Redeeming Vistara Award Flights online is quick and easy. All
you have to do is, log in with your Club Vistara membership ID
at www.airvistara.com, follow a few simple steps and redeem the
award flight instantly.

Redeem your CV Points to upgrade your booked flight to
higher cabin using your CV Points. Redeem your Upgrade
Award by following the steps below.

•

Click on ‘Redeem Now’ button under ‘Club Vistara’ tab on the home page.

Refer to the Upgrade Award chart to know the number of CV Points
required for upgrading your seat.

•

Submit the required information on the ‘Redeem Award Flight’ page and
proceed to redeem your award flight.

Contact our Airport Ticketing Office (ATO) to redeem your CV Points
for an upgrade.

Call our CSC at 1860 108 9999 to redeem your CV Points and for an upgrade.

AWARD AND UPGRADE AWARD CHART
Award Flights
Origin

Destination

Delhi
Delhi

Upgrade Award

Economy

Premium Economy

Business

Economy
Premium Economy

Premium Economy
Business

Ahmedabad

4000

5000

15000

1000

5000

Bagdogra

5000

6000

20000

1500

9000

Delhi

Bengaluru

6000

7000

25000

1500

9000

Delhi

Bhubaneswar

6000

7000

25000

1500

9000

Delhi

Chandigarh

2000

2500

7500

500

2500

Delhi

Goa

6000

7000

25000

1500

9000

Delhi

Guwahati

6000

7000

25000

1500

9000

Delhi

Hyderabad

5000

6000

20000

1250

7000

Delhi

Kolkata

6000

7000

25000

1500

9000

Delhi

Kochi

6000

7000

25000

1500

9000

Delhi

Lucknow

4000

5000

15000

1000

5000

Delhi

Mumbai

5000

6000

20000

1250

7000

Delhi

Pune

5000

6000

20000

1250

7000

Delhi

Srinagar

4000

5000

15000

1000

5000

Delhi

Varanasi

4000

5000

15000

1000

5000

Delhi

Varanasi

4000

5000

15000

1000

5000

Guwahati

Bagdogra

4000

5000

15000

1000

5000

Mumbai

Bengaluru

5000

6000

20000

1250

7000

Mumbai

Goa

4000

5000

15000

1000

5000

Mumbai

Kochi

5000

6000

20000

1250

7000

Srinagar

Jammu

2000

2500

7500

500

2500

*All the values mentioned above are in CV Points
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Earn & Redeem CV Points with
Singapore Airlines and Silk Air
You can earn and redeem CV Points for flights on our two
partners, Singapore Airlines and Silk Air

Earning CV Points with partners
CV Points earned will be based on distance flown. Please refer to the below table
to know the CV Point Accrual
Operating Carrier

Premium Economy/Economy Class

Business Class

Suites/First Class

S, T, P - 100%
Y, B, E - 100%
M, H, W, L - 70%

Z, C, J, U, D - 125%

R, F, A - 150%

S, T, P - 100%
Y, B, E - 100%
M, H, W, L - 70%

Z, C, J, U, D - 125%

Not Applicable

*”Distance flown” means the calculated distance between origin and destination, as determined by Vistara
in its sole discretion, regardless of the actual distance travelled.

Connect with us through our Customer Service Centre (CSC) at 1860 108 9999 to redeem
your CV Points for flights with Singapore Airlines & Silk Air.

Redeeming CV Points with partners

You can also redeem your CV Points with Vistara’s partners Singapore Airlines and Silk Air. You can do so just by calling
our CSC at 1860 108 9999 and mentioning all your details required for booking an award flight with our partners.

Earn 500 bonus CV Points on your first flight with us

VISTARA
EXPERIENCE

The quintessential experience
Vistara flies high after crossing yet another milestone, commencing daily flights
from Delhi to Kolkata, and adding a 10th aircraft to its fleet. The full-service
carrier also salutes mothers through its insightful campaign

A

O

ver
a
year-and-ahalf since we started
operation,
we
have
rapidly
scaled
up
services to serve 17
Indian cities, with a gradually
growing fleet of 10 brand new
aircraft and a weekly frequency of
over 440 flights.
As you sail through the skies with
Vistara, we are thrilled to share that
we will be crossing the milestone
of flying two million customers
this month.
It is a bustling period for Vistara as
we add Kolkata to our network and
introduce direct flights between Delhi
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and Kochi, shortly after the launch
of our flights to Jammu, Srinagar,
Kochi and Chandigarh. We are
confident that travellers on our new
routes will welcome the opportunity
to enjoy the quintessential Vistara
experience that includes adept
service from cabin crew trained
by Singapore Airlines, three cabin
classes of service to choose from,
enviable on-time performance, and
complimentary meals and beverages
in an ambience that evokes the sense
of an international airline. Further
augmenting comfortable travel for
our customers, we have partnerships
with 12 global airline partners,
making it convenient for you to travel
overseas.

Tenacity does not go unnoticed.
Vistara
won
the
Bangalore
International Airport Limited (BIAL)
Pinnacle award for the Best Debut
Airline of the Year last month. The
award ceremony, organised by one
of the largest airport operators of
the country, GVK, was held in the Taj
Hotel in Bengaluru and attended by
over 300 guests.
The one quality which helps
Vistara surge ahead, over smooth
paths and inevitable obstacles
alike, is resilience. The Vistara
family is primed for assessing
and assimilating your needs and
reactions to our product and
services, and eager to serve you

B

A

The charming city
of Kolkata is the
latest addition
to the Vistara
network

B

Vistara
commenced
operations in
Chandigarh in May,
enabling travellers
from the city to fly
the new feeling

C

C

Vistara was
adjudged the
Debut Airline of the
Year at Pinnacle
Awards 2016

better. With boundless self-belief,
we are meticulous in reinventing,
tweaking and bouncing back after
facing minor setbacks, to delight you
in every flight.
It is this resilience that reflects in
Vistara’s dogged determination to
remain one of the industry leaders
in on-time performance. Over the
past few months we have exhibited
our focus on punctuality, even in the
face of challenges. We were able to
turn around a dip in our OTP in the
beginning of May to slowly rise back
closer to our position as leaders of
on-time performance.
Challenging ourselves to constantly
better our skills, we ramped up

our capabilities in the security
domain. Two of our employees
became DGCA-certified Safety and
Emergency Procedures training
instructors after a rigorous training
and examination process.
On Mother’s Day last month,
Vistara applauded all the wonderful
moms
through
the
campaign
#MomsAlwaysOnTime. It celebrated
all the wonderful multi-tasking moms
in the world and reflects on the special
bonds that exist between mothers
and their children. The campaign
highlighted the joy of bringing moms
home to their kids on Vistara flights
on-time, every time for the special
moments in their childrens’ lives.
Watch the touching campaign video
on Youtube, and check out the activity
under
#MomsAlwaysOnTime
on
Twitter or Facebook.
From bringing families closer to
making a positive impact on the
communities we thrive in – at
Vistara, we aim to contribute
towards the robust heritage of
social service of our parent brands,
Tata and Singapore Airlines.
Last month, colleagues at Vistara
contributed a part of their salary
towards Marathwada drought relief
activation.

With World Environment Day
celebrated on the 5th of this month,
we stand firm on our commitment to
ensure that we minimise negative
impact on our ecology, and optimise
utilisation of natural resources. Our
brand new, state-of-the-art Airbus
A320 aircraft fleet is equipped
with ‘sharklet’ wings, which result
in a reduced fuel burn of up to
4 per cent over longer sectors, which
may correspond to an annual CO2
reduction of around 700 tonnes per
aircraft. Within our aircraft, the food
boxes in the economy class cabins
are environment-friendly, and the
steel cutlery in premium economy
and business class are recyclable.
We have lots of action in store for
our customers in the coming months.
We are working hard to firm up a
new Vistara brand campaign which
will be unveiled soon. We promise
it will be worth the wait! Our 11th
aircraft enters our fleet this month
to support our enhanced network, to
supplement the travel needs of more
Indian travellers.
As we experience the Indian
summer, we hope you shall keep
giving us the opportunity to serve
you again. Welcome aboard a flight
that promises ‘a new feeling’.
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Flight Schedule
Origin

Weekly Frequency

Ahmedabad to Delhi

14

Delhi to Ahmedabad

14

Bengaluru to Delhi

20

Delhi to Bengaluru

20

Bengaluru to Mumbai
Mumbai to Bengaluru

7
7

Bhubaneswar to Delhi

12

Delhi to Bhubaneswar

12

Chandigarh to Delhi
Delhi to Chandigarh

7
7

Goa to Delhi

16

Delhi to Goa

16

Goa to Mumbai
Mumbai to Goa
Guwahati to Bagdogra
Delhi to Guwahati
Bagdogra to Delhi

7
7
7
7
7

Hyderabad to Delhi

13

Delhi to Hyderabad

13

Kochi to Delhi
Delhi to Kochi
Kochi to Mumbai
Mumbai to Kochi

7
7
7
7

Kolkata to Delhi

13

Delhi to Kolkata

13

Lucknow to Delhi
Delhi to Lucknow

7
7

Mumbai to Delhi

51

Delhi to Mumbai

51

Srinagar to Delhi

16

Delhi to Srinagar

16

Srinagar to Jammu
Jammu to Srinagar
Pune to Delhi
Delhi to Pune
Varanasi to Delhi

7
7
7
7
7
7

Delhi to Varanasi

till 9th June

1

10th June onwards

2
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till 19th June

3

Flight No.

Departure

Arrival

Days of Operations

UK 950
UK 968
UK 9682
UK 959
UK 969
UK 9692
UK 868
UK 797
UK 836
UK 889
UK 811
UK 813
UK 875
UK 850
UK 983
UK 760
UK 709
UK 781
UK 879
UK 830
UK 856
UK 862
UK 8483
UK 859
UK 847
UK 8673
UK 902
UK 820
UK 868
UK 868
UK 813
UK 830
UK 870
UK 8291
UK 8292
UK 879
UK 8242
UK 8852
UK 996
UK 995
UK 7782
UK 7122
UK 7472
UK 7232
UK 933
UK 970
UK 930
UK 970
UK 994
UK 944
UK 902
UK 996
UK 940
UK 988
UK 975
UK 943
UK 995
UK 983
UK 933
UK 993
UK 977
UK 981
UK 713
UK 790
UK 977
UK 799
UK 717
UK 797
UK 799
UK 790
UK 992
UK 991
UK 993
UK 9944
UK 7134

0845
2010
2145
0640
1755
1945
0630
1110
2050
0600
0740
1720
0925
2155
0855
2130
0610
1845
1520
1320
1215
1425
1755
0900
1110
1445
1325
1145
1245
0955
1420
1000
1955
0715
0655
1710
1840
1445
1550
1310
1015
2050
0720
1755
1320
1140
0730
0850
1025
1420
1535
1830
1925
2040
0555
0735
1020
1140
1510
1730
1910
2120
1045
1225
1655
0645
0845
1445
850
1050
1955
1710
1520
1320
1320

1015
2150
2325
0810
1930
2110
0910
1350
2340
0835
1030
2005
1115
2335
1100
2355
0815
2055
1620
1420
1500
1705
2025
1140
1350
1720
1445
1250
1345
1210
1640
1210
2205
0920
0905
1920
2155
1755
1745
1520
1250
2315
0930
2010
1430
1245
0935
1100
1240
1630
1745
2035
2140
2245
0805
0940
1225
1340
1720
1945
2110
2325
1210
1400
1830
0815
1010
1615
945
1145
2205
1920
1645
1445
1445

Daily
Daily
Daily
Daily
Daily
Daily
123456
Daily
Daily
123456
Daily
Daily
Daily
Daily
12345
Daily
12345
Daily
Daily
Daily
67
Daily
Daily
67
Daily
Daily
Daily
Daily
Daily
Daily
Daily
123456
Daily
123456
123456
Daily
Daily
Daily
Daily
Daily
123456
Daily
123456
Daily
Daily
Daily
123456
Daily
12345
12345
Daily
Daily
Daily
Daily
123456
12345
Daily
12345
Daily
Daily
Daily
Daily
67
Daily
Daily
Daily
67
Daily
Daily
Daily
Daily
Daily
Daily
12345
67

20th June onwards

4

Schedule is subject to change without prior notice
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Mom’s the world
On Mother’s Day, Vistara celebrated incredible moms everywhere by making a
film depicting a series of heartwarming situations where the world comes to a
stop for kids when their mothers are not around

I

n a world where everyone is
increasingly short of time, each
day pretty much runs to the same
formula, with people scrambling
to fulfill their responsibilities and
play their role to the fullest. Mothers
are no exception to the rule and they are
equally compelled, perhaps even more
so, to cram in a lot into their day and
still come out of it as the supermoms
they always are.
On the occasion of Mother’s Day, all
of us at Vistara decided to celebrate
incredible moms everywhere, happy to
acknowledge the role we could play in
making sure they could get home on time
so their families could always have them
around for all those “just can’t function
without mom” moments in their lives.
The film depicts a series of heartwarming
situations where the world comes to a
stop for kids when their moms are not
there. A toddler refuses to eat till his
mom’s home. A little girl insists she will
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get her hair braided only by her mom. A
teenage girl and boy are clueless about
their clothes, because mom handles it
all. The last shot of the three-year-old
child, way past his bedtime, tottering
down the steps to make a makeshift bed
on the landing so he can keep his eye
on the frontdoor and see his Mom come
home, ends the film at an evocative note.
Which is when we hear a mom’s voice
announce that her flight’s on time and
that she is going to be home soon.
The film ran on Facebook, Youtube
and Instagram and garnered over 6.5
lakh views. To promote conversations
around the same, a contest was
flagged off on Twitter with the hashtag
#MomsAlwaysOnTime. The contest
urged netizens to share all those special
moments when their mom turned up just
in time to save their day.
That’s how we celebrated Mother’s Day at
Vistara and made it special for everyone.

TRENDING
DIARY

Watch Out For
INDIA

ABROAD

SINDHU DARSHAN FESTIVAL
When: June 23-26
Where: River Sindhu, Shey
Manla, Leh, Ladakh

Sindhu Darshan Festival is
celebrated every year on full
moon day (on Guru Purnima) in
the month of June. First started
in 1997, the festival attracts a
large number of foreign as well
as domestic tourists. As the
name suggests, the festival is an
ode to River Sindhu, also known
as the Indus. The idea behind
the festival is to celebrate
Sindhu River as an icon of
communal harmony and unity. It
is also about symbolic salutation
to the brave soldiers who guard
our international borders. As
a part of the ritual, various
groups of people from different
states in India bring water from
the other rivers in the country
in earthen pots and immerse it
in Sindhu River.

19TH SHANGHAI INTERNATIONAL
FILM FESTIVAL
When: June 11-19
Where: Shanghai Convention
& Exhibition Center of
International Sourcing
Visit:
www.siff.com

WORLD ENVIRONMENT DAY
When: June 5
Where: Across the world
Visit:
www.unep.org

CHAMPAKULAM MOOLAM
BOAT RACE
When: June 26
Where: Alapuzzha, Kerala

One of the oldest and most
popular snake boat races in the
country, Champakulam Moolam
Boat Race is held on River
Pamba every year. The highlight
of the race are the 100ft long
boats called Chundanvallom
Kalis. Numerous oarsmen move
as a single entity, cutting across
the river. Don’t forget to witness
the water floats consisting of
the rhythmic songs sung by the
oarsmen aboard decorated boats.
36 | Vistara | June 2016

MELBOURNE INTERNATIONAL
ANIMATION FESTIVAL 2016
When: June 19-26
Where: Melbourne, Australia
Visit:
www.miaf.net

TRENDING
WHAT’S NEW

New on the Block
HANDCRAFTED
TIMEPIECES
A once in-a-lifetime collection of
meticulously handcrafted timepieces
designed exclusively for women was
recently unveiled by Titan. These limited
edition style accessories incorporate
traditional partaaz and chattai work in
22 carat gold and are available in 12
exquisite designs in kundan, polki and
meenakari work. Handcrafted by artisans
from Jaipur, these timepieces have been
designed for connoisseurs of jewellery
and watches alike. The luxurious range is
priced between `3.5 lakh-`7 lakh.

FASHION PIT STOP
Swedish multinational retail clothing brand, H&M,
known for fashion and quality at affordable prices,
recently opened its store at DLF Mall of India
in Noida. Around 500 fashion-lovers queued up
at the store early morning to be the first ones to
shop from the latest H&M collection and celebrate
the occasion with Bollywood actress Parineeti
Chopra. The first 10 shoppers received H&M gift
cards worth `4,000 from the vivacious celebrity.
Spread over 37,000 sq ft, the new store has four
floors, with one floor each dedicated to apparel and
accessories for women, men, teenagers and children
respectively. The flagship store has separate
sections for lingerie, sportswear, expecting mothers
- H&M Mama and plus size collection, H&M+. The
Swedish retailer opened its first outlet in New
Delhi’s Select CityWalk Mall last year.
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DINE IN THE LAP OF NATURE
Now, enjoy a unique dining experience
at JW Marriott Mussoorie Walnut Grove
Resort & Spa. The resort, nestled amidst
the magnificent Garhwal range and a
walnut grove, has a beautiful stream
flowing next to it. Guests can enjoy
the scenic location to the fullest with
the resort’s concept of “Unique Dining
Experiences” that offers five food and
beverage options at unexplored locations
in and around the resort. Dining options

include lunch at the JW Farms, a farmto-fork organic lunch with at a table set
in the farm overlooking the Garhwal
range of Himalayas and Breakfast by
the Stream, a refreshing morning meal
with a table set in the middle of a clear
mountain stream. Post 10-minute trek
to the stream, guests are served a range
of delectably prepared hot and cold
breakfast options that is laid out in a
huge buffet spread.

TRENDING
CELLULOID

Movies this month

TE3N

The story revolves around the three
protagonist, a cop, a priest and a vengeful
man as they try to investigate a kidnapping
similar to the one that took place eight
years back.
RELEASE DATE
June 10

DIRECTOR
Ribhu Dasgupta

CAST
Amitabh Bachchan, Vidya Balan and
Nawazuddin Siddiqui

JAGGA JASOOS
One of the most awaited movies of the
year, Jagga Jasoos revolves around the
character of Ranbir Kapoor who plays a
titular role and is on a mission to find his
missing father. Katrina Kaif apparently
underwent rigorous martial arts training
for her role in the movie. Interestingly,
Ranbir will be seen singing most of his
dialogues instead of saying them.
RELEASE DATE
June 03

DIRECTOR
Anurag Basu

CAST
Ranbir Kapoor, Katrina Kaif, Govinda,
Adah Sharma
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HOLLYWOOD MOVIES
TO LOOK OUT FOR
THE CONJURING 2: THE
ENDFIELD EXPERIMENT
Release date: June 10
Director: James Wan

INDEPENDENCE DAY
RESURGENCE
Release date: June 24
Director: Roland Emmerich

FINDING DORY
Release date: June 17
Director: Andrew Stanton

HOUSEFULL 3

A laugh riot that narrates how a father
does not want his three daughters to get
married. Now, it is up to the trio to convince
the dad to marry off his daughters.
RELEASE DATE
June 03

DIRECTOR
Sajid-Farhad

CAST
Akshay Kumar, Abhishek Bachchan,
Jacqueline Fernandez, Nargis Fakhri,
Riteish Deshmukh and Lisa Haydon
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TRENDING
READING CORNER

Good books
ON THE SHELF

THE DEATH HOUSE

Author: Sarah Pinborough Publisher: Hachette India Price: `399

T

he book, The Death
House, is a gripping tale
of Toby, the protagonist,
who resides in the
Death House. Before
this, he led a normal life till he
was diagnosed as a “defective
case” after a blood test.
Like all other young inmates, he
also awaits and fears the onset
of illness, dreading the trip
upstairs to the sanatorium, a
place from where no one returns.
In this book, the author portrays
relationships among different
inmates – a string of emotions
like an overbearing fear, sadness,
suffocating loneliness on one hand
and humour, care and love on
the other. The flowing language
of the book makes the readers
a part of this unique journey. It
is an original plot with a set of
interesting characters, conceived
brilliantly.
The life takes a change once
again for Toby when Clara walks
in his life. There is a change in his
perspective and the way he starts

viewing different aspects of life.
Their relationship is beautifully
knit and with much due patience.
Although the end of the book
hurts, there is a lot of depth in
the characterisation of Toby and
Clara as they create a place in
the hearts of the readers. Though
the plot and circumstances in the
book may seem dark and somber,
it is definitely an uplifting and
fascinating tale.

The book is permeated with a strong sense of tension all
through. It is an original plot with a set of interesting characters,
conceived brilliantly

1

3

2

4
1

2

The Architecture of I M Kadri
Author: Kaiwan Mehta
Publisher: Niyogi Books
Price: `2,995

Fast Cars & Fidgety Feet
Author: Rishad Saam Mehta
Publisher: Westland Books
Price: `350

IM Kadri was one of India’s
most prolific architects,
instrumental in designing and
establishing important landmarks
in the country and abroad.
The book showcases a detailed
portfolio and analytical pieces
about important architectural
concepts in India. The book has
excellent layout with special
photography by Rajesh Vora and
includes hand-drawings by
Kadri himself.

The book is a funny travelogue
with colourful descriptions of
beautiful places from around the
world and interesting characters.
Travel writer Rishad Saam Mehta,
through his writings, takes the
readers along with him on road
trips in a Mercedes-Benz SLS
AMG and Ferrari, a pilgrimage to
Poland where The Great Escape
was filmed, a spur-of-the moment
New Year trip to see snow and
spectacular treks in the Himalayas.

3

4

Cupidity - Ping Me, Love
Author: Kiren Rai and Madhav Ahuja
Publisher: Om Books International
Price: `195

Yeshua
Author: Edmund Jonah
Publisher: Om Books International
Price: `295

It is a tale of three lonely urban
souls – a married woman, a
divorced woman and a transgender
– breaking social norms to reinvent
themselves in the virtual world.
These professionals, while wanting
to breathe free in a conventional
society, explore their deepest
selves in the world of online dating.
The book upholds the values of
humanitarian ethics and talks
about conflicting relationships,
alter egos and choice explorations.

Although it is a novel on Jesus of
Nazareth, Yeshua is not a religious
book. It is an imaginative and a
creative rendition of the life of
Jesus from a never-seen-before
perspective. The book brilliantly
positions this charismatic
preacher in the political backdrop
of the Roman occupation of the
Land of Israel. The book also
attempts to respond to a few of
the unanswered aspects in the
New Testament.

ODYSSEY
COVER STORY

It’s time for

BLEISURE
Injecting fun into business trips and shunning the ‘all work
and no fun’ ideology, a new breed of travellers known as
‘Bleisurers’ is on the rise
Words: Rhucha Kulkarni
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Travellers today look for experiences and authenticity
– Bill Wackermann, Conde Nast Traveller on the concept of Bleisure

P

eople today are travelling
more than ever before; the
creation of a whopping $7
trillion big industry is proof
enough! With the boundaries
between work and life blurring, the
purpose of travel has undergone a
myriad change. Gone are the days
when two-week long vacations were
the only time off. With businesses going
global and travel being an integral part
of doing business, short rejuvenating

breaks squeezed in between business
trips seems to be the next big thing.
This occasional elixir away from the
world of work shall prove the mantra to
an invigorated mind, body and soul for
the modern businessperson.
Picture this. You wake up to the rising
sun, grab your coffee, throw in your ties
and suits and head to the airport for an
8-hour flight to some far-off land. What
follows is a flurry of business meetings,
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power lunches and intense discussions. You
look out of the window and see the waning
rays of the sun. Time to hit the sack and
play repeat mode, albeit at a different
place tomorrow? Does it sound familiar?
The constant go-getter who happens to
just forget to breathe. You are left with
a vague uneasiness – where did all that
time disappear?
Now imagine this – you take a moment to
pack your bags – thoughtful and relaxed.
You throw in the ties and suits but also
pack your camera or a book. Just the sight
of these gives you an anticipatory high.
You find yourself looking forward to the
additional day you have extended your
business trip by. A day designed to unravel
the traveller in you to relax. A day that
is all yours, a day that lets you just “be”!
Don’t you seek a genuine transformation
from the suited-booted business tycoon.
Does it sound appealing?
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The modern traveller harbours a burning
desire to see the world and gain cultural
experiences. So why not curate a one-stopsolution for business and pleasure? Thus,
we see the rise of a new era in travel –
the Era of Bleisure – the blend that offers
the best of both the worlds. Bleisure is a
carefully crafted balancing act for those
who want it all – from the uber busy deal
cracker to the curious explorative traveller
to the laid-back family person. It appeals to
something in everyone. Embracing bleisure
does not mean blindly following the latest
travel fad. As it has a host of benefits, feel
them for yourself.
Make the most of every day: Bleisure
emerged out of a desire to not just exist
but live in the true sense. Taking out time
for what truly matters is the baseline for
bleisure travel. Be it family time or new
experiences, travel too calls for an allencompassing, easy-to-adopt approach.

BLEISURE DESTINATIONS
Goa
Stay true to the spirit of
the state by soaking
up the sun and the
surf while doling
out corporate jargon
at the Park Hyatt.
Replete with outdoor
spaces for meetings to the
world class Sereno Spa, this is
‘bleisure on the beach’. Vistara flies
to Goa from Delhi and Mumbai.
New Delhi
The capital boasts of
an exclusive uber
luxury resort called
Dusit Devarana. It
is located on NH 8,
and 10 minutes from
millennium city Gurgaon.
Designed with an eclectic traditional
touch that takes you to the grandeur
of the past, its weekend and spa
package makes for a great combo of
business and leisure. Vistara flies to
New Delhi from 16 destinations.

ODYSSEY
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Explore and experience: Constant work
pressure can leave you exhausted. A day off
at a new place with new faces can serve
as a breather. Who knows, you may end up
clicking that award-winning photograph as
your creative juices start flowing again.
Give yourself the chance to explore and
experience the way you wish. Your company
too would turn out happy, a rejuvenated
traveller brings more effectiveness once
back at work. “It works as a perfect
getaway from the hustle-bustle of the
city. People opt for meetings at a place
far away as it gives them the time to travel
and work in a stress-free environment,”
says Mukesh Jagga, President, Viva
Holidays Tours and Travels.
Disconnect and reconnect: As a
roadrunner, getting adequate quality time
with family can be a constant struggle. A
couple of days with family before or after
your business meeting has a two-fold

advantage: your family gets to explore a
new city as you attend meetings, followed
by some soulful moments spent together.
Tick off your travel to-dos: Travel junkie
with a long bucket-list of places to visit,
but no scope for a break from your work
routine? Plan your travel in time and utilise
your business trip to get you ticking off your
to-do list!
Make friends at work: Know your
colleagues better. Try and bond with them.
Getting to know the people you work with
closely is definitely a big plus when it comes
to business effectiveness. So why wait? Say
bye-bye to unwarranted stress of business
travel and step up your professional and
personal game.
Define your objective: If you prefer
spending time with your family, organise
day tours for them and book a hotel with

STATISTICS
Let us put this in
perspective by looking
at a survey conducted
by BridgeStreet Global
Hospitality, a leading global
provider of fully furnished
residences, serviced
apartments and suites for
travellers looking for a
hotel alternative.

6-10

travellers are away from
home on business for 10 or
more days per year, with two
of these away for 60+ days

Getting to know the people you work with closely is
a big plus when it comes to business effectiveness

83%

respondents use time on
business trips to explore the
city they are visiting

78%

respondents agree that
adding leisure days to
business travel adds value to
work assignments
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BLEISURE
BITES
Mash-up words such as
‘Bleisure’ and ‘Bizcation’
are called portmanteaus.
Such terms capture the
niche needs of the new
age lifestyles, travel
being a significant chunk
of it. The term evokes a
sentiment of being highly
customised, ‘Just for You’
offerings.
Bleisure first appeared
in a Carlson Hotels press
release in 2007 and has
since then been eagerly
lapped up by the travel
industry.
According to the Bridge
Street Global Hospitality
Report (2015), six out of
10 travellers are away
from home on business
for 10 or more days per
year, with two of those
travellers away for
60+ days.
The ubiquitous urge
to ‘be out there and
see the world’ seems
to have latched on,
with 46 % of business
travellers mentioning
that they added personal
travel days to business
trips, typically two or
more days.
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Hospitality biggies are onto the trend of bleisure
and making their presence felt
add-on facilities such as a spa or a pool for
a comfort holiday. But if you are dying to
embark on a solo culinary exploration, you
may want to keep it no-frills. Check into
a less expensive accommodation and plan
your day with the help of adequate research
apps, and word-of-mouth.
Make time to plan: Having set your
objective, making the most of your
limited leisure time is critical to making
it a success. Whether travelling solo or
in a group, having an itinerary helps. The
bottomline is, even a day or two should
leave you with a feeling of having “doneit-all”. Meena Bhatia, Vice President,
Marketing & Operations, Le Meridien, New
Delhi, says, “One can effectively use time to
explore the destination during non-working
hours, it gives a better understanding of the
place and the people. Many organisations
organise programmes like off-sites for
team building and to deal with growing
work stress. A frequent business traveller
herself, she says a bleisure trip becomes
a getaway rather than a stressed out
business trip.

No blending of budgets: Prior research
on conference package deals, benefits
and upgrades, and family deals can save
money. Deciding whether to cash in your
frequent flyer miles for this short jaunt or
reserve them for a luxury vacation may be
your budget task. Maintain differentiation
between your official and personal
expenses to know where you stand.
Redefining hospitality: Imagine a
customised package wherein your better
half treats herself to a spa while you dole
out presentations in the adjacent conference
hall. You then head out for a romantic
dinner together in the heart of the business
district. Hospitality biggies are onto the
trend of bleisure and making their presence
felt. Grab this opportunity, research and
reach out to get what you want. Many hotel
chains are willing to curate a customised
experience for a perfect weekend. Pick
from the many marketed offerings, be it
budget, add-on services or luxuries.
Curated packages: Hotel G in San
Francisco has put together a curated
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package for the business traveller, replete
with a day pass to a co-working place, a
shopping coupon, public transport pass
and drink vouchers for nearby pubs.
Intensive branding around this unique
offering makes for well-informed bleisure
travellers and an unmatched experience.
Rebranding to connect: The famous
Pullman Resorts chain re-branded its
offering to appeal to the bizcation segment.
The exercise looked at adding a touch of
personalisation by designing to bring
people closer to the arts, technology and
enable ease-of-use. Under the umbrella
of Design Your Journey, it portrays an
integrated positioning to appeal to the
trendy bleisurer. The trend has positively
shaken the sector, fuelling associations
to create “One Image”. An association
between MGM Resorts’ M Life loyalty
programme and Hyatt International’s Gold
Passport programme indicate the extent
to which global chains are willing to go to
lure the global traveller.

Within the country, luxury chains such as
The Oberoi, the Hilton and the JW Marriott
are designing their hotels at pristine
scenic locations. Hosting company off-sites
with high-end business amenities during
weekdays and organising trekking tours
for the same crowd on weekends is the
norm. Nishant Pitti, CEO, Easemytrip.com,
feels, “The term ‘business with pleasure’
has been always a saleable quote by most
of the luxury hotels. At present, travel for
both business and leisure is on the rise.
The modern day traveler is busy and do not
want to lose any opportunity to have fun.
By extending his business trips, he gets to
spend some relaxing time and work more
efficiently on his project.”

BLEISURE DESTINATIONS

Mumbai/ Pune
Corporate outings for Mumbai
or Pune dwellers are nothing
less than a vacation with the
Hilton Shillim Estate Retreat
& Spa amid the lush green
Western Ghats. Vistara flies
to Mumbai from Kochi, New
Delhi, Goa and Bengaluru and
to Pune from New Delhi.

Not just hotel chains, but boutique hotels
too are offering blissful amenities for the
quick weekend getaway post or alongside
a hectic workday. For example, Swissotel
in Kolkata is located just beside the IT hub
with a plethora of business and leisure
amenities, be it a jacuzzi to soothe your

Reach out to get what you want. Many hotel chains
are willing to curate a customised experience to
help you create the perfect bleisure weekend

Lucknow
Vivanta by Taj in the City
of Nawabs welcomes the
cultural aficionado with its
“work and play” offering
which includes the business
centre, fitness centre and
leisure services. When you
finally got that day off from
work, head to the luxury hotel
for Nawabi bizcation. Vistara
flies to Lucknow to New Delhi.

Hyderabad
Treat yourself and your family
to royal extravagance at the
Marriott Hotel and Convention
Centre. The business hotel
appeals to the bleisure
traveller through its weekend
stay offers. So extend your
work stay and enjoy the perks
in the City of Pearls. Vistara
flies to Hyderabad from New
Delhi.
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senses or a swimming pool for that perfect
post-work dip. However, the concept is yet
to gain momentum across the country. “The
market for combining business with leisure
is growing fast internationally, but in India,
except big cities, we lack infrastructure and
connectivity,” says Ashok Kumar Sharda, Past
President, Tourist Guide Federation of India.
Don’t be surprised if you bump into the client
you just gave a presentation to as you fish trout
from the Yamuna during your extended bleisure
stay at the Marriott, Mussoorie. Some hotels
go as far as to profiling a probable bleisurer on
likes, dislikes and recommending a customised
itinerary with relevant passes. Truly, this is
leisure served on a platter!
The bleisure bandwagon: Making a successful
bleisure is all about setting the culture right –
a culture of acceptance, eager adoption and
propagation by various stakeholders, be it
organisations or the hotel chains.
As companies begin to realise the business
benefits and lap up employee well-being as the
key word, a host of bleisure-friendly policies
make it a reality. The companies encouraging
employees to take time off and extending
company negotiated rates for leisure time are
some of the key game-changers.

Companies now are realigning the way
they look at business and travel

With work lifelines blurring more than ever,
bleisure is here to stay. To enjoy to the fullest,
grab that chance of vacationing and travelling
while you excel professionally. Everyone
deserves a break, to rekindle the spirit, to keep
that spark of curiosity fading. Stay soul-happy
with the best blend of business and leisure.

BLEISURE DESTINATIONS
Bengaluru
The Oberoi in the
bustling metropolitan
city makes you forget
the urban woes with
views of lush green
gardens, truly a perfect
recipe for some soulful
unwinding. Vistara flies
to Bengaluru from New
Dehi and Mumbai.
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Kolkata
This city seems to have redefine the
mantra to entertain business travellers
by extending the concept to theme and
water parks. Aquatica Water Theme
Park provides the best of business
amenities and family packages for a
thrilling bizcation. Organising fashion
shows and barbecue parties is the new
idea to engage the bleisure traveller.
Vistara flies to Kolkata from New Delhi.
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Alpine

luxury
The discreet town of Chamonix, at the foot of
Mont Blanc, is fast emerging as a luxury hub
with its unique offerings for travellers
Words : Riaan Jacob George

The Mont-Blanc
Express takes
travellers on an
unforgettable journey,
passing through
mysterious forests,
wild gorges and
towering peaks, even
as they enjoy the
grand spectacle of the
Trient Valley
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he experience is heart-stopping,
monsieur, it will shake you out of
your senses,” says François, the
ticket attendant at Step Into The
Void, as I enter a large glass box,
suspended at an altitude of 3,842 m. He
was right — standing on a glass floor, with a
chilling drop below me, staring out at Mont
Blanc and the nearby Bossons Glacier, a
few hundred metres away — is quite an
experience. It comes as no surprise that
Step Into the Void has become the talk of
the town in Chamonix, France. It is the
latest tourist attraction at the Aiguille du
Midi terrace, the highest point tourists can
reach to see Mont Blanc. The lofty Aiguille
du Midi complex is accessible by cable car
from the heart of Chamonix and is a great
place to spend an hour or two, marvelling
at the 360 degree view of the snowcapped
Alps and perhaps even sneaking in a selfie
with Mont Blanc in the background.
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MUST VISIT

ALPINE MUSEUM
Housed in the former
Chamonix Palace dating
back to the early 20th
century, the Musée Alpin
records the development of
Chamonix – from when the
first tourists came to admire
the glaciers right up to when
the cable cars were built.

A

GALERIE MB FACTORY
Contemporary art gallery
that showcases different
perspectives on mountains
and nature, particularly
ones with an offbeat and
contemporary outlook.

CHALET DE LA RÉSERVE DES
AIGUILLES ROUGES
Situated at the Col des Montets,
the Aiguilles rouges chalet
laboratory offers visitors a
unique opportunity to delve into
the passionate world of fauna
and flora in the mountains.
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The town is situated in the valley of
Chamonix, with mountains towering over its
humble proportions
MONT BLANC MOTIF
Once I am back to terra firma, I set
out to explore Chamonix. Everywhere I
look, Mont Blanc seems to be a leitmotif,
recurring consistently across this town
— in souvenir stores selling all sorts of
Alpine bric-a-brac, sports shops selling
gear for ski and mountain sports and
even the signboards at shops, cafes and
restaurants. My next stop is Chalet 4810,
the trendiest patisserie and cafe. Built in
a restored traditional chalet dating back
to 1909, the cafe’s name — Chalet 4810
— represents the altitude of Mont Blanc,
4,810 m. I get chatting with its charming
owner, Madame Jacqueline Fattier, as she
painstakingly puts the finishing touches to
a mountain of macarons. She pulls out a
box of chocolates, shaped like Mont Blanc.
“Voilà,” she says, “the peak is reflected
even in my artisanal chocolates.”

EMERGING DESTINATION
As I walk through the streets of Chamonix,
with its quaint wooden shopfronts, chalets
and cafes, I can’t help but admire the
setting. This town is situated in the valley
of Chamonix, with mountains towering over
its humble proportions. There is no sign
of touristy kitsch, although the town is a
major tourist draw. What I see around are
tell-tale signs of Chamonix as a thriving and
emerging luxury travel hub. New boutique
hotels, fashionable stores including Chanel,
Michelin-star restaurants, adventure sports
centres, trendy cafes and buzzing bars
surround the area.
Always been popular among French
travellers, the town is now opening up to
the international community. Cécile Gruffat
from the Tourism Board of Chamonix,
with whom I am strolling through the city

A

Evening
view of
square in
ChamonixMont Blanc

MUST DO
A Ski Lesson
During ski season,
Chamonix plays
host to professional
skiers from across
the globe. The
local tourist office
suggests a variety of
ski schools that offer
a fun beginner’s ski
session. If you are
unfamiliar with the
equipment required,
fret not. The ski
schools take you to
the sports rental shop
where you can rent
everything from ski
shoes and clothes to
helmets and skis after
which you are led to
the beginner’s slopes
for an adventurous
session!

B
C

From its height of 3,777m,
the Aiguille du Midi and
its laid-out terraces offer
a 360 degree view of all
the French, Swiss and
Italian Alps
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centre, brings up an interesting point, “Only
a decade ago, it was a tour operator who first
discovered Chamonix as a great potential
destination for Indian travellers. Now, it is
the third most visited venue in France for
Indians after Paris and Nice.”
It, therefore, comes as no surprise that
Janina Taittinger, the Scandinavian model
and daughter-in-law of the iconic Taittinger
champagne family, along with her husband
Tarik, chose to open up a chic luxury hotel in
a restored 115-year-old chalet. Today, Hôtel
Mont Blanc is the town’s hippest address,
thanks to its unique blend of Alpine and
Scandinavian design sensibilities, gorgeous
rooms that overlook Mont Blanc and a
Clarins-branded spa. The hotel recently
welcomed Chef Michael Bourdillat, former
chef at the Michelin-starred Le Bistrot,
Chamonix, at its new gourmet restaurant,
Le Matafan. The restaurant’s modern yet
casual take on French haute gastronomy is
impressive.
Down the street, at the Hameau Albert
Premier, a heritage property of sorts, under
the Relais & Chateaux umbrella, has been
welcoming guests to its antique chalets since

B

Chamonix is one
of the oldest ski
resorts in France

C

The mountain
top station of the
Aiguille du Midi
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D

The tour of Grotte de glace takes visitors into the heart
of the glacier. Re-sculpted every year, it describes the
life of mountain people in the early 19th century

Getting
Around
A great idea is to
buy a Chamonix
Pass from the
tourist office —
different options
are available,
depending on your
preferences —
which gives you
free access to
cable cars, ski lifts
and discounts at
different outlets
across the town.
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1903. Today, the Albert Premier offers
to travellers the quintessential Alpine
luxury experience, with its wooden villas,
heated swimming pool, two Michelin-star
restaurant, The Alber 1er, and the casual
regional cuisine restaurant, La Maison
Carrier. Another address that is a favourite
among the town’s gourmets is Le Bistrot
which does a great prix fixe set menu for
lunch and à la carte for dinner. Le Bistrot’s
decadent “cheese trolley” is an absolute
treat. If you are in the mood for something
more homely, try L’Impossible, claimed to
be Chamonix’s first organic restaurant,
run by a jovial Italian family in a beautiful
chalet with their massive watchdog lording
over the entrance.

EXPLORE
Take some time out to walk around the town
centre of Chamonix. Ask the tourist office
to suggest a local guide who will explain
the history of the town and its famous
mountaineers.
I end my Chamonix sojourn with a visit to
the Mer de Glace glacier, arguably the most
breathtaking spot in Chamonix, accessible
by a delightful toy train, Le Train du
Montenvers. As you get off at Montenvers
Station, enjoy the panoramic terraces
before descending 400 steps where you
actually get to walk on an active glacier.
This is France, in its purest form, I thought
to myself!

D

Mer de Glace
glacier

ODYSSEY
HOTSPOT

Beyond

Chandigarh
You can be spoilt for choices if you happen to be in Chandigarh
and are looking for a peaceful getaway in the hills. We travel to
four destinations – Solan, Barog, Morni Hills and Parwanoo –
around the City Beautiful with Vonisha Pahuja and Shilpi Jaiswal
to know more about these spots from their perspective. While
Chandigarh-born Vonisha, who works as cabin crew for Vistara,
has travelled to these locations on numerous occasions,
Delhi student Shilpi visit these places for the first time. Both share
their list of what not-to-miss and indulge in when you travel to
these cities
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VONISHA PAHUJA

SHILPI JAISWAL

Cabin Crew,
Vistara

Student,
New Delhi

'Spending a few
days in the hills
is always an
out-of-the-world
experience for
city-breds like
me. It offers an
opportunity to be
one among nature,
understand the
importance of
trees and keeping
the city clean.
Parwanoo, among
all, is my favourite
hill destination.'

'Nothing can be
more alleviating
for our tired minds
than a pleasant
getaway and what
better option than
the hills. Waking
up to the misty
mornings, with a
view of the mystical
mountains is a
lifetime experience.
Solan, for me, is
the place to be in to
explore both nature
and monuments.'
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NOT-TO-MISS
Karol Gufa: Situated on Karol Tibba, Karol Gufa
(cave) is apparently one of the longest caves
in the Himalayan region. It stretches between
Karol and Pinjore, a distance of around 30 km.
Jatoli: Located 7 km from Solan, this beautiful
village on Solan-Rajgarh Road is famous for
Vishal Shiva Temple, the highest temple in Asia.
INDULGE
Khetarpal Marg: Go for a walk on Khetarpal
Marg to experience nature at its best. Though
locals claim a ghost does rounds here after
eight in the evening, no one has spotted it ever.
Rajgarh: A picturesque area with numerous
orchards and picnic spots like Habban and
Nacchana, Rajgarh is known to be a perfect
spot for picnics. You can camp at the nearby
Peach Valley.

Solan is
known as the
Mushroom
City of India
due to the vast
mushroom
farming in
the region
and the city’s
contribution
in research,
development
and
popularisation
of mushrooms

NOT-TO-MISS
Kuthar Fort: This 800-year-old historical
fort was once the residence of the Kuthar
royal family. It has been converted into
a resort and is famous for its Rajasthani
architecture.
Dagshai Jail Museum: It is a former British
prison converted into a museum now. A trip
to the place can be a thrilling experience as
one gets to witness the cellular prison cells
that had no source of light and ventilation.
INDULGE
Kasauli Brewery: Go for a taste drive at
Kasauli Brewery, set up in the late 1820s
by Edward Dyer. It is the oldest brewery and
distillery for Scotch whisky in Asia. You can
try delicacies like poode, lushke, sidu and
ankholas at the local restaurants and dhabas
across the town.

SOLAN
Driving distance
65 km

CHANDIGARH

DID YOU KNOW?
Mohan Shakti Heritage Park in
Solan is north India's first ever
ancient heritage park.
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Approximate time
120 minutes

DID YOU KNOW?
Solan is crowned as the "City of
Red Gold" because of the bulk
production of tomatoes in the area.

SHILPI JAISWAL

VONISHA PAHUJA

SOLAN
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NOT-TO-MISS
Adventure Park, Tikkar Taal: Around 50 km
from Chandigarh, this adventure park was set
up to promote adventure tourism in the Shivalik
Hills. Spooky house, tree house, mazes and
water games are some of the activities offered.
Gurudwara Nada Sahib: Feel the sanctity of
the place as you visit this gurudwara along the
banks of River Ghaggar. You can also get to the
Mansa Devi Temple which has over 38 panels
of wall paintings and is dedicated to goddess
Parvati.
INDULGE
Trek to River Ghaggar: Visit the place to soak
in round-the-year pleasant weather and enjoy
boating with friends and family. You can indulge
in bird-watching near the river.
Adventure activities: Try your hand at climbing
nets, vertical ropes, Burma bridge and a small
zipline for daytime fun at the Adventure Park.

Located in
Panchkula
district at an
altitude of 1,267
metres, Morni
is known for
its Himalayan
views, floral
stretches and
lakes. It is the
only hill station
in the state of
Haryana

NOT-TO-MISS
Morni Hill Fort: Situated at an altitude
of around 1,200 m, it is a stone masonry
structure built during the 17th century at the
top of Morni Hills.
Tikkar Taal: One must not miss out on
visiting Bara Taal and Chhota Taal. Locals
claim the two lakes are interconnected even
though they are separated by a hill rock.
Interestingly, the water levels in both these
lakes always remains the same.
INDULGE
Bird watching: Located on the lower Shivalik
range, Morni Hills has a cool climate, natural
vistas and myriad opportunities for birdwatching. It is a hub for adventure sports
like rock climbing, bouldering, rappelling and
paragliding or an open-air lakeside camping
with bonfires. You can get to the Pheasant
Breeding Centre, a purpose-built centre for
breeding these birds too.

MORNI HILLS

DID YOU KNOW?
A 12th century temple
exists near Tikkar Taal.
Archaeological digs
are kept in the open for
public viewing.
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CHANDIGARH

Driving distance
45 km

DID YOU KNOW?

Approximate time
90 minutes

The architecture and layout of the
Adventure Park was conceived by the
students of College of Architecture and
the College of Art in Chandigarh.

SHILPI JAISWAL

VONISHA PAHUJA

MORNI HILLS
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NOT-TO-MISS
Railway Station: This Scottish-style station is
perhaps the most attractive one on the KalkaShimla railway line.
Tunnel No. 33: Also known as the Barog
Tunnel, it is the longest one on the KalkaShimla railway track with a length of
1,143.61 m. Apparently, Colonel Barog,
who was in-charge of the tunnel, did some
miscalculations and was fined `1 for the two
ends of the tunnel never met. Out of frustation
and humiliation, he committed suicide and was
buried near the incomplete tunnel.
INDULGE
If you love paranthas with a dollop of white
butter, you must visit Chachu da Dhaba.
Another prominent eating joint is Spencer
Restaurant which dates back to the British era
and serves a bistro of Indian cuisines including
some delectable vegetable cutlets.

From being a
mere stopover
on the highway,
Barog has
now become
a popular
full-fledged
destination
and is also a
convenient
weekend
getaway from
Delhi-PunjabHaryana region

NOT-TO-MISS
Dolanji Bon Monastery: Located on SolanRajgarh road, 5 km from a small village called
Oachghat, the monastery is run by Yungdrung
Bon Monastic Centre. On New Year’s eve, three
sacred Bon dances are performed here which
are of great attraction.
Choor Chandni Peak: Situated at an elevation
of 3,650 m above sea level, the magnificent
Choor Chandni or Choordhar peak which
translates into "Mountain of the Silver Bangle"
is surrounded by pine and oak trees.
INDULGE
As Barog is situated atop a hill, you can capture
splendid views through your lens from here.
The city has its own camping grounds where
you can enjoy a stay in tents with a fantastic
view of the Solan Valley, especially post-sunset
in the lap of nature. It offers a breathtaking
view of the valley.

CHANDIGARH
Driving distance
60 km

DID YOU KNOW?
Suketi Fossil Park is the first park in Asia
to have been developed at the same site
where the actual fossils were found.
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Approximate time
100 minutes

SHILPI JAISWAL

VONISHA PAHUJA

BAROG

BAROG

DID YOU KNOW?
Barog tunnel is the
straightest tunnel in the
world. Trains take about
three minutes to cross
this tunnel, running at
25 km per hour.
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NOT-TO-MISS
Kalka: Named after goddess Kali, the
city is famous for its Kali Mata temple
which is thronged by many pilgrims during
Navaratras. The ancient temple is situated
on NH 22 that runs through the Kalka town.
Cactus Garden: One of the largest cactus
gardens in Asia, it was established by Dr JS
Sarkaria in 1987. Spread across seven acres,
it is around 20 km from Parwanoo.
INDULGE
Trekking at Gurkha Fort: This historical
fort is believed to have been constructed by
Gurkha chief Amar Singh to fight the British.
It is a perfect tourist destination located on
a small hillock in Subathu and surrounded by
a dense forest. Visitors can enjoy trekking in
the valleys located near the fort and capture
the beautiful surroundings for lifelong
memories.

Parwanoo,
located on
the borders
of Punjab and
Haryana, is
a small town
with around 80
per cent of the
local population
employed
in various
industries

NOT-TO-MISS
Pinjore: Visit Pinjore, 10 km away, for the
famous Mughal style garden. It was built by
the rulers of Patiala dynasty. Pinjore Garden
has been laid out in seven terraces and has a
palace built in Rajasthani-Mughal style.
Dagshai: According to local legend, the name
Dagshai was derived from Daag-e-Shahi (royal
mark). It is a small colonial town which once
served as a British cantontment area.
INDULGE
Fruit and jams: It is one of the best places to
buy jams, pickles and jellies made from fresh
farm fruits.
Timber Trail Resort: A must-visit for any
visitor as Timber Trail offers a serene cable
car ride through the Shivalik range, at a height
of 5,000 ft above the sea level, and showcases
a beautiful view of the Kaushalya Valley.

CHANDIGARH

DID YOU KNOW?
Parwanoo is home
to the largest food
processing unit of HPMC
and pharmaceutical
companies.
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PARWANOO
Driving distance
35 km
Approximate time
60 minutes

DID YOU KNOW?

Dhalli, on the city's northern
outskirts (on Simla Highway)
is famous for non-vegetarian
pickle shops.

SHILPI JAISWAL

VONISHA PAHUJA

PARWANOO

PALETTE
FOOD

eat
Click to

Customised meals from restaurants, healthy home-cooked delicacies
and even DIY meal kits can now be ordered at the click of a button
Words: Mini Ribeiro
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A

DID YOU KNOW?

B

G

one are the days when an
office-going bachelor staying
alone in Mumbai, who neither
had the time nor the interest
to cook for himself, had to
worry about organising two daily meals.
Today, all he needs to do is pick up his
smartphone, log in to an app and order
food of his choice. He, in fact, prefers
doing so as it offers him variety and
convenience apart from the hassle of
cooking at home.
OPTIONS GALORE
Nowadays, online food ordering portals
like Food Panda, Hola Chef, Delivery
Chef and many more offer convenience to
hundreds of busy individuals across the
country to savour homecooked meals or
the food of their choice from restaurants,
thus avoiding cooking altogether.
Nonetheless, if cooking at home is what
some people prefer albeit without too

A

Meal kit from
Haute Chef

B

Warm Portobello
Mushroom Salad

much time on hand, there are ready-tocook meal kits from Haute Chef, Burgundy
Box, Cook Fresh and others which provide
a recipe card and requisite pre-portioned
fresh ingredients that are labelled and
well-packaged. Thus, rustling up a meal is
no longer an arduous task.
“With the increasing amount of time we
all spend on the internet and use it as a
medium to facilitate daily requirements,
online food delivery checks the box of
convenience for a need that is relevant,
at least, twice a day. With our lives
getting busier, consumers are getting
increasingly comfortable with ordering
food online,” feels Vishal Shah, ownerfounder, Haute Chef.
TECHNOLOGY IS THE KEY
With the consumers becoming more techsavvy, online food ordering portals are
gaining popularity with each passing day.

THE FAVOURITES

Salads, soups and
sandwiches are the three
most commonly ordered
food items online for
lunch.

FRESH & QUICK
Freshness, quick delivery
and variety are the three
things sought by customers
when ordering food online.

LENTIL LOVERS

Punjabi delicacy, dal
makhani, is the most popular
dish ordered online in
Chandigarh.
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CHICKEN CAFREAL
WITH VEG CRUDITES
AND AKHROT AIOLI
A traditional Goan dish that
includes elements of Indian
and Portuguese cuisines
INGREDIENTS
2 tbsp olive oil; 4-5 pieces
chicken; 100 g Haute Chef
cafreal masala; 75 g akhrot
aioli; 2 limes; 2 bell peppers;
1 carrot; 1 cucumber;
1 bunch coriander; salt
and pepper for seasoning
METHOD
Wash fresh produce. Quarter
the limes. Marinate the
chicken with six quarters
lime juice and ½ tbsp salt.
Keep aside for 10 minutes.
Quarter bell peppers and
de-seed them. Peel carrot
and cucumber and de-seed
them. Cut all vegetables into
finger size sticks. Finely chop
coriander leaves.
Once the chicken is allowed
to sit for 10 minutes in lime
and salt mixture, squeeze out
excess water and marinate
it with cafreal masala. Tip:
Marinate for, at least, 15-20
minutes.
Heat 2 tbsp olive oil in a nonstick pan on medium flame.
Add marinated chicken and
pan sear the chicken for
around 2-3 minutes. Cover
lid and reduce the heat to low
and cook for 10-12 minutes
more. Keep turning the
chicken at regular intervals
to ensure it is cooked evenly.
Recipe by
Haute Chef

76 | Vistara | June 2016

C

Predictive algorithms are used by the likes of
Hola Chef to forecast the level of demand and
the variety of food on given days, thus aiding
them in the successful running of their business
All one needs to do is to download an app
or log onto a website and a meal can be
ordered from anywhere, even when one
is on the move. The concept has become
the preferred choice of the younger
generation who prefer saving time and
energy for more creative options.

orders and forwarding the customer’s
demands to the restaurants, following
the aggregator model and the food
ordering and delivery apps which neither
own space nor cook food themselves
are two of the most common models
preferred by entrepreneurs.

Apart from customer convenience,
technology is crucial to the business
model of most of these online restaurants
as it enables them to have seamless
processing orders, back-end automation
in predicting demand and planning
deliveries better. Predictive algorithms
are used by the likes of Hola Chef to
forecast the level of demand and the
variety of food on given days, thus aiding
them in the successful running of their
business.

Also, a viable business model on paper
is insufficient. Being able to scale up
the model is the main concern for most
of these start-ups as after a period
of time as the inability to climb up
can result in shutting the business
or shift to a business which is not
economically viable. In order to grow,
the entrepreneurs need right valuation
and funding. While most of them succeed
in getting the initial capital, majority of
the funds are utilised in strengthening
backend technology, optimising delivery,
building supply chain infrastructure
and expanding kitchen operations.

INITIAL CHALLENGES
Food ordering apps that simplify placing

C

Chicken Cafreal
with Veg Crudites
and Akhrot Aioli

India’s
most loved
salon & spa
chain

Successfully participated
in the last 7 editions of
India Fashion Week
Glamming up models
for the catwalk

Redefining

fashion
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EXPERT SPEAK

Raghav Kohli
co-founder, Cookfresh

A lot of people ask us
how we are different.
The answer is simple –
Cookfresh is healthier.
We cater to people who
are not only foodies but
also find joy in cooking

Vishal Shah
owner-founder, Haute Chef

Since we provide exactly
measured ingredients
like 1 tbsp or 30 gm or
whatever the recipe calls
for, we charge customers
only for that quantity
and it translates into
affordable prices
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Ordering mouthwatering
delicacies is now just a
tap away

E

Logistics take up almost one-fifth of the
operating expense and most start-ups are still
experimenting with various models even after
being in the business for two years

Exhaustive, daily-changing menus, quality
affordable food and hygienic packaging are
areas where they cannot afford to flounder
as a consumer looks for these benefits
when ordering food online.
Cost is also an important consideration for
many. Agrees Raghav Kohli, co-founder,
Cookfresh, “A Cookfresh meal is not only
cheaper than ordering in but more costeffective than cooking it from scratch at
home. For example, the recipe for a Thai
Green Curry calls for a teaspoon of shrimp
paste, an ingredient which is not usually
stocked in most kitchens. Normally, one
would get a jar of shrimp paste, use it
once and then it would sit in the kitchen.
We deliver the exact amount the recipe
requires which does away with wastage
and is cheaper than cooking gourmet
meals at home.”
Logistics take up almost one-fifth of the

operating expense and most start-ups are
still experimenting with various models
even after being in the business for a couple
of years. A foolproof delivery mechanism is
what these start-ups must ensure before
taking the plunge. Once these logistics
have been mastered, success is just a
step away as there is no dearth of these
convenience-based meals.
On logistics front, the home chefs prepare
the food and deliver it to the food platform
which, in turn, delivers the meal to its
customers. Thus, internal logistics teams
become imperative, as only then can
delivery be managed efficiently. While the
potential of online food services market is
unarguably tremendous and new players
are proliferating daily, technical glitches
and economic hiccups are aplenty. The
mobile app may seem like a one-stopsolution for the consumer but for the startups, profitability is still a long way off.

Chicken in
BBQ Sauce

F

PALETTE
WELLNESS

The nutrient

powerhouses
Add these super-foods to your diet to feel energetic,
manage weight and keep diseases at bay
Words: Kavita Shyam

T

hey say, “Eat right to move
right!” Of late, the awareness
on making healthy food
choices to remain fit through
the scorching summer months
has witnessed an upward trend. As
the mercury level rises, it leads to
dehydration, weakness and indigestion.
So what goes into the stomach impacts
our overall health. Most food experts
emphasise on taking cooling foods,
keeping hydrated and eating light during
these months.
Nowadays, the term super-foods is being
used for foods that help us keep diseases

at bay, manage weight and feel energetic.
They are nutrient powerhouses that pack
large doses of antioxidants, polyphenols,
vitamins and minerals.
“To stay fresh and cool all during
summer, it is important to maintain a
healthy diet. Refreshing summer fruits
like watermelon provide the body with
fluids as it contains almost 90 per cent
water and is a good source of vitamins
A and C, carbohydrates, potassium and
minerals. Fruit squashes are a healthy
option too, especially for kids. Curd is
an excellent summer food to include
in the diet. You can have it plain, as

buttermilk, lassi or a smoothie as
the nutrients present in it get easily
absorbed and help keep the stomach
cool. Another option is cucumber. A good
source of vitamin C and fibre, it keeps
you hydrated and energetic through the
day,” says nutrionist Sonia Narang.
Corporate traveller Aloka Banerji keeps
her kitchen stocked with essential
super-foods as she lives out of a suitcase
half-a-month. “My refrigerator is forever
loaded with nuts, melon, watermelon,
acai berry, lemonade, blackberries,
cranberries, energy bars, coconut water
and buttermilk. In fact, I ensure carrying

GHEE, THE TRADITIONAL SUPER-FOOD
Ghee or clarified butter has
made it to the list of super-foods.
The traditional super-food holds
a special place in Ayurveda due
to its ability to nourish and heal
apart from its place in the daily
ritual of cooking and worship.
Ghee helps in weight loss,
providing energy, reducing the
risk of heart diseases, cancer
and diabetes, boosting digestion
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and improving immunity. It
lubricates the joints and is
beneficial for the skin too.
Ghee was sidelined in the 1980s
by vegetable oils because of
its high saturated fat but it has
recently made a comeback with
research showing that saturated
fats have no link to heart
diseases, or obesity. US dietary

guidelines, in January 2015,
declared for the first time that
total dietary fat and cholesterol
intake are not a concern for
healthy people.
Apart from making a comeback
in India, ghee has gained
worldwide popularity as well with
American supermarkets stocking
various varieties of Indian ghee.

TIPS ON
TRAVELLING
“LIGHT”
Take a low fat meal the
night before leaving.
If dining with family,
order the main course
as you will consume
half of the calories
as compared to a full
course meal.
Don’t overindulge in
greasy chips. Prefer
baked vegetables.
Carry baked wholegrain
crackers along for added
fibre and nutrient.

Super-foods are nutritious, add flavour to the meals, create
delicious feasts and bring long-term health benefits
most of them when I am travelling as it
keeps me hydrated and energetic through
the day,” she says.
Nutritionist Vaishali Sachdeva, who
works for Freshfalsabzi.com, advises
students to consume foods that keep the
brain mentally alert. “Have super-foods
the night before of an exam. Stick to
healthier stuff for snacking so that the
blood sugar doesn’t rise and fall rapidly.
Don’t skip breakfast as it leads to a 2030 per cent reduction in concentration,
memory and alertness,” she says. She
adds that we need to increase the intake
of super-foods like blueberries and
avocados in our diet.
She further suggests healthy summer
vacation food tips to keep energetic while

travelling. “In summer, we require food
that boosts our metabolism, regulates
muscle function and gives us instant
energy,” she adds.

Avoid excess sugar
and starch foods
while driving. High
carbohydrate meals may
improve your mood for
a short time but excess
sugar and starch makes
you feel sleepy.
Keep fermented foods
along as they are the
easiest to digest.
Drink lots of water.

Full of nutrients, super-foods add
flavour to the meals and create delicious
feasts which not only taste amazing but
bring long-term health benefits too. This
approach to healthy eating is the most
sought-after at present as it claims to
stave off illnesses and premature ageing.
Dietician Parul Khurana opines that
super-foods have high photochemical
content and are ideal for minimising the
risk of obesity, cancer, heart disease
and high cholesterol. Ensure a balanced
nutrient intake for perfect health and
increase the amount of nutritious foods
in your diet for a healthy future.

Prefer walking when
exploring a new city.
Fruits like bananas and
melons help alleviate
holiday travel woes.
Chia seeds are also light
on weight to be taken
around.
Spirulina is another
incredible food. It is
considered “complete
protein” as it contains
all eight essential amino
acids in a easier to
digest form than meat or
soya protein.
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The hidden

world
Our seas and oceans are full of secrets. Beneath
the deep waters lies a trove of undiscovered
marvels and intriguing specimens. Dive into the
unexplored waters – blacker than the darkest
night – but bursting with amazing marine life
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SPREADING WINGS
A diver and a sea fan. Sea fans are similar to
soft corals and anchor themselves in mud or
sand instead of attaching themselves to hard
substrates and are mainly found in warmer
seas. They are in abundance in the waters
around Florida, Bermuda and West Indies.
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BEAUTIFUL FACADE

An underwater photographer clicks a lionfish, an invasive
species that devours other fish and threatens coastal
ecosystems. With zebra-like stripes of red, brown and
cream, they are native to the Indian and Pacific oceans.
They can be seen mostly in Atlantic and Caribbean area.
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SEA SLUGGERS
A colourful Nudibranch crawls slowly on a coral reef. These
jelly-bodied creatures have some of the most fascinating
shapes, colours and patterns and most of them wear
feathery gills and horns on their backs. They are found in
all world’s oceans including Asia and Australasia.
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COLOURS EXTRAORDINAIRE
A regal angelfish, also known as royal angelfish, swims over a coral
reef. It is one of the most beautiful tropical marine fish, and rarely
survives in an aquarium. It can grow as long as 25 cm. They are native
to Indo-West and Central Pacific, from East Africa and the Red Sea,
north to Japan, south to Australia and east to the Tuamoto Islands.

86 | Vistara | June 2016

BIG AND BEAUTIFUL
Coral reefs are some of the most
diverse ecosystems in the world,
housing thousands of marine
species. However, they add up to
less than 1% of the sea floor. The
largest coral reef is the Great
Barrier Reef in Australia. Other
coral reefs can be found off the
coast of Belize, in Hawaii, and
the Red Sea.
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97 years ago

1919
Treaty of Versailles
ends
World War I

Mass demonstration in front of the Reichstag against the Treaty of Versailles

World War I, which began on July 28, 1914, formally
came to an end with the signing of the Treaty of
Versailles on June 28, 1919. A peace settlement
signed after the state of war between Germany and
the Allied Powers had ended in 1918. The treaty
was inked at Versailles Palace near Paris which was
chosen as the appropriate venue due to its size as
hundreds of people were involved in the process and
the final signing ceremony in the Hall of Mirrors could
accommodate hundreds of dignitaries.

June
Trivia

Four world leaders dominated the drafting of the Treaty of Versailles. They were (from left to
right) David Lloyd George of Britain, Vittorio Orlando of Italy, Georges Clemenceau of France,
and Woodrow Wilson of the United States.
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June 14, 1864
German psychiatrist and pathologist Alois
Alzheimer (1864-1915) was born in Markbreit
am Mainz, Germany. In 1907, he published
an article first describing Alzheimers, a
degenerative disease, usually beginning at age
40-60, affecting nerve cells of the brain and
leading to severe memory impairment
and progressive loss of mental faculties.

Although the armistice (a formal agreement of warring
parties to stop fighting) was signed on November 11,
1918 and it ended the actual war, it took another six
months to reach at negotiations to conclude the peace
treaty at the Paris Peace Conference. One of the most
controversial and important provisions in the treaty
required “Germany (to) accept the responsibility of
Germany and her allies for causing all the loss and
damage” during the war. The treaty forced Germany
to disarm, make substantial territorial concessions
and pay reparations to a few nations that had formed
the Entente powers. Back in 1921, the total cost was
assessed at $31.4 billion or roughly equivalent to
US$ 442 billion today.

June 06, 1949
English author George Orwell’s dystopian
novel Nineteen Eighty-Four was published. It
gave a glimpse into what would happen if the
government controlled every detail of a person’s
life, including private thoughts. The book, now
published as 1984, was a huge success. Orwell
(1903-1950) was born Eric Arthur Blair in India.
His other best-known novel is Animal Farm.

KALEIDOSCOPE
TAROT

Monthly Forecast
aries

leo

sagittarius

Mar 21 - Apr 19

July 23 - Aug 22

Nov 22 - Dec 21

You get an opportunity to manage funds and organise
sponsorship for an event or a special occasion. Avoid
junk food by switching over to healthy food. A busy
month where you may have limited time for your family.
Lucky Colour: Red

If things do not work out as you wish them to, step
back. Observe the situation first and focus on what
you can do to change it. Expenses will make your
financial condition shaky so be careful.
Lucky Colour: Golden

There are indications that you will be unnecessarily
spending money on expensive products. As love is
in the air, you will be able to spend some time with
your companion. Be careful about your health.
Lucky Colour: Yellow

taurus

virgo

capricorn

Apr 20 - May 20

Aug 23 - Sep 22

Dec 22 - Jan 19

Your inquisitiveness will help you learn the ropes
faster than you anticipated. The loan you had been long
wanting is likely to be released soon. Expenses will
rise and your budget will need to be reworked.
Lucky Colour: White

You may need to introspect and think clearly this
month. Try and be more open and understanding to
the other person’s point of view and allow freedom in
relationships.
Lucky Colour: Green

Your professional life will reach greater heights if
you start thinking out-of the-box. You are likely to
spend quality time with family this month. A real
estate related problem will be on your mind.
Lucky Colour: Green

gemini

libra

aquarius

May 21 - June 20

Sep 23 - Oct 22

Jan 20 - Feb 18

A difference of opinion between you and your spouse
may lead to an unpleasant atmosphere at home. On
the professional front, there are indications of some
improvements. A long journey will prove boring and tiring.
Lucky Colour: Green

You will find yourself willing to trust more easily this
month. This is the time for people who have been
single to explore falling in love again. You will find
yourself trying out new things this month.
Lucky Colour: Red

cancer

scorpio

June 21 - July 22

Oct 23 - Nov 21

You will manage to structure your job according to
your convenience as you gain more confidence. Your
pleasing manners and balanced approach to solve
problems in little time will make others look up to you.
Lucky Colour: Blue

Try and avoid unnecessary worries and tensions this
month. Overlook smaller issues that are likely to irritate
you. It will be a promising month for romantic life and
you will spend a lot of time with your partner.
Lucky Colour: Maroon

You will be able to accomplish your goals this
month. Financial gains are indicated too. The health
condition of a spouse or a family member will bother
you. Goals are achieved but not without delays.
Lucky Colour: Blue

pisces

Feb 19 - Mar 20

The month will be instrumental in deciding your
future course of action. Excess expenditure is
likely to push you to opt for a loan but seek advice
from elders at home before you do so.
Lucky Colour: Off-white

JAI MADAAN TAROT CARD READER
The specific arrangement of planets and stars at the time of your birth makes you unique. Uncover the real you and find out your destiny, through the predictions by tarot
card reader Jai Madaan. “Astrology can help guide you through your troubled emotions and clouded thoughts, by offering a reflection of your past, present and possible
future and showing you a fresh perspective on your life”, she says. See what she has to share about your sign and your cosmic map, as the Almighty has constructed.
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Promotion

MIRACLES OF

NUMEROLOGY
SANDHIYA MEHHTA
Numerologist and
Vastu Consultant

Sandhiya Mehta is a Ace Numerologist, vast expert and now a worldwide brand
who represents success and growth, for herself and for people she counsels. She
has expanded the numerological field with her research and knowledge, and with
advanced experiences has helped her to help every human soul in return, to guide
them to their enchanting dreams, gain power over their fortunes and to come
alive.
au of bright lights and her charismatic personality, she has achieved of
With an aura
what many dream. She is in the field for more than thirty years, and in this
journey has helped and exchanged energies and ideas, guided people to lead
better lives, has received dozens of honours and recognitions, like ‘The Nari Ratna
award, Indira Gandhi Priyadarshani Award, Rastriya Ratan award, Mahila
Shiromani award, 4p Brand recognitions, ‘The Global Indian Leaders excellence
award and many more such appreciations.
————Numerology is the most accurate predictive science, and has evolved from the
ages of people counting stars as numerical references to today where we add up
all the calculations and we have an outcome that guides you to the events in your
life, and stay prepared for them.“To a person who seeks success, my system will
bring success, happiness and prosperity. And to those who are already
successful it will bring sustainability, positive reinforcements, further success
and introduce to a new and higher perspective and lifestyle.”
The Journey to my methods
“I am someone who has evolved, and with every step of my life have just tried to
be better in what I love, I don't just predict your future, I communicate, consult
and help you empower your energies.”
Every person is having an energy, a combination and each combination is
different, hence they have only certain types of energy and lack other ones. This is
what makes us human, that we can’t be perfect but we have to strive to be. My
exclusive research and study of missing numbers in your birth graph helps me to
determine what are the strong energies that I can see in you and uplift the
missing energies to suit to your dreams and ambitions. With my years or research
and extremely positive results, I help these missing energies in your graph. Its like
improveme
providing nutrition to a body, by way of simple remedies and self improvement
tools that I have developed by myself.
The curious case of 4 & 8
“In my research, nearly 70% people are connected to these numbers, and this loop
then influences your further generations too.’
One usually guards themselves because we have all heard a lot about
disappointments and delays, sorrows and hardships of 4 & 8 and with 7 they form
a trio of these energies. But I see them powerful steroids, to be handled carefully.
Then I will channelize it to positive planning and maximise your fortune’s profits.
Feel blessed if you belong to them, we will empower your life and, learn through 4
& 8 and reap more fruits of your hard work than you would have previously did.
Handle your energies well, because only in the right hands they will empower
with 4 & 8.

Spotlight: Love, relations and universal energies
Love between you and family or friends, is a bond beyond any calculations.
But that does not mean, a relationship isn't stressed by ongoing. There are
times we connect very well with our family, and then for certain issues there
comes a stressful period. Knowing and understanding on your numbers
connect with your loved ones, will help you understand why you are facing
what you are facing in that relationship. I have saved marriages by making
partners understand each other and their numbers, saved families from
getting split, helped children to love their parents
pare in an older age.

Is life simpler without 4 & 8: The other side of the story
Individually every number has its massive merits but if it doesn’t get the support
of your fadic/destiny number it cannot do much for you. 1, 9, 5 & 3 are very
powerful numbers and should get magnanimous success as per individual
calculations, but if you are still struggling and have faced certain problems you
should try and understand your state of energies and detangle the web, to create
a free path for your future.
“A bright star has its own energy, but lighting a lamp in the dark is much more
meaningful.” We all are a mix of many numbers, their combinations play us
differently and affects us differently. We have to empower these combinations in
our fortune, to achieve what is extraordinary, which makes us exemplary
individuals, that help themselves and in addition help their families, society, help
someone in need who looks unto you.
My advice
“Knowledge empowers you, and there is nothing more powerful than to
understand yourself, your potentials, what holds you back, what drives you
forward.” I provide you this knowledge about yourself, though numerology.
Knowledge about finances, career, turnaround years, lucky dates, months, years,
things that help you have a strong backup plan for everything in life. “No mantra,
fasting, name changes singularly guarantees you anything. Ultimately its you who
has to foresee the future, and I help you to do so.” Follow a simplistic solution
Meh
that I call Sandhiya Mehhta’s
remedy system, and we will work on your energies
and align them in the right direction
The Success road ahead
There is a Buddhist saying, “You yourself must strive; the Buddha’s just point the
way.” f you believe in yourself and the universe let me just show you a direction,
you yourself will lead on the right path and achieve the results within no desired
time. I have received tremendous positive feedbacks to have faith in the universe
myself.
“I am not god; I just understand my field of work and use it to help people, guide
them and provide them with some efficient ways to be happy, peaceful,
ever-glorious and a good part of our society & I continue to achieve results with
all my clients."- Sandhiya Mehhta.

Get a complimentary tool to empower your
finances -‘Money Multier’*, developed by
Sandhiya Mehhta with every consultation.*

For any further personalised details about yourself or your family, children,
guidelines to positive living, numerological analysis of yourself and SANDHIYA
MEHHTA’S REMEDY tools, write in or call up on the following:
Sandhiya Mehhta / Yellow soul
+91 – 9819921673, +91 9769071673
HO: Mumbai: 022-26371670, 71
Delhi: +91-9654483695
Email: contact.yellowsoul@gmail.com
Website: www.yellowsoul.in

Follow us for daily predictions:

RISE AND SHINE.

@SandhiyaMehta

Sandhiya.Mehhta
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Revolutionising

customer service
It is important to create an environment that quickly and dramatically
improves customer service, makes sure that a service revolution stays and to
achieve sustainable service improvements

G

etting customer interactions
right has never been more
important, especially since
social media has given unhappy
customers a louder voice. Many
companies want to raise their level of
service, but the question is, how?
The typical response is to rewrite frontline employees’ scripts and conduct
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pilot projects. Those tactics may lead to
incremental improvement, which is fine for a
company whose customer service operation
is functioning reasonably well. But if the
operation is badly broken, or the company’s
industry is being disrupted and customers
suddenly have a wider array of choices,
Jochen Wirtz and Ron Kaufman, Singaporebased researchers and consultants,
recommend deeper cultural change. On

the basis of 25 years of work with global
customer service operations, they suggest
jettisoning four conventional practices,
singly or in combination.
DON’T START WITH CUSTOMERFACING EMPLOYEES
Instead, make sure they get enough support.
After all, customer service reps usually
understand the importance of satisfied
customers; often the real problem lies with
logistics, information technology or some
other back-end function that isn’t meeting
front-line colleagues’ needs. When that’s
the case, efforts to retrain customer-facing
employees may waste time and generate
frustration. So include everyone in service
training, and focus special attention on
internal service providers.
In 2009 Nokia Siemens Networks initiated
a training program for its front-line sales
and service reps, to little avail. Their
efforts to be more responsive to customers
depended on greater responsiveness from
the company’s software developers and
factory employees, who saw little reason
to change and deemed many of their
colleagues’ requests unreasonable or
unnecessary. After several unproductive
months, the firm included those functions
in the training programme as well. Over the

ensuing year its satisfaction scores rose by
as much as 20% among key customers.
DON’T FOCUS TRAINING ON SPECIFIC
SKILLS OR SCRIPTS
Educate employees more generally
about what “service excellence” means.
Companies spend vast sums training
employees to follow procedures and
flowcharts
when
interacting
with
customers. (“If the customer says X,
respond with Y.”) They may then monitor
phone calls or use “mystery shoppers” to
ensure adherence to the new rules. But
highly scripted employees are often less
able to be imaginative or empathetic about
a customer’s true needs.
A better approach is to persuade employees
to commit to a holistic definition of service:
creating value for others, outside and
within the organisation. Teach them to first
appreciate customers’ concerns and only
then to take action. They should continually
ask themselves, Who am I going to serve,
and what do they need and value most?
Naiade Resorts, based in Mauritius, was
struggling with low occupancy rates and
mounting losses when the global recession
hit. Paul Jones, who became its CEO in
2010, rebranded the company as LUX

Resorts and initiated a focus on creative
personalised service. Instead of training
workers to take specific actions, he
launched an educational program aimed at
getting them to anticipate and understand
guests’ priorities and maximise service
opportunities. Two years after the initiative
began, four of the five LUX properties in
Mauritius were on TripAdvisor’s Top 10 list
for that country. Financial results followed
suit, with revenue, earnings and profits
all increasing by more than 300% over
three years.
DON’T PILOT CHANGES
Conventional wisdom calls for limited
experiments that, if successful, are later
rolled out more broadly. That can work
for small tweaks, but for more-sweeping
reforms, firms must create momentum fast
and set their sights high.
In 2012 Air Mauritius could ill afford
gradual change: In addition to $30 million
in losses, poor customer service ratings
and low staff morale, it faced union
dissatisfaction, heightened competition
from Middle Eastern airlines and
unfavorable exchange rates. The new CEO,
Andre Viljoen, knew that his goals — a
return to profitability and a four-star rating
— required him, in the researchers’ words,
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“People Wondered, Is This Guy Nuts?”
Paul Jones is the CEO of LUX Resorts,
which owns luxury hotels in Mauritius,
Maldives and Île de la Réunion. He
spoke with Harvard Business Review
about revamping customer service to
turn around an ailing operation. Edited
excerpts follow.

to “go big and go fast.” He held leadership
workshops for top managers, “train the
trainers” programs for selected employees
and a two-day course in service problemsolving for all workers. A cross-functional
team conceived and implemented new
actions, including improved meal and
liquor service and in-flight entertainment,
better onboard provisions for children
and a new airport lounge. Not only were
Viljoen’s profitability and rating goals met,
but Air Mauritius made the Skytrax “Top 10
Most Improved Airlines” list, the ratio of
customer compliments to complaints rose
by a factor of 12 and employee turnover
dropped below 5%.
DON’T TRACK TRADITIONAL METRICS
Instead of worrying about typical
customer satisfaction measures such as
share of wallet and net promoter scores,
organizations should look at the number
of new value-adding service ideas put into
practice. It’s not that conventional metrics
are unimportant, the researchers say,
but because they are “lagging indicators,”
they can bog down efforts to achieve rapid,
dramatic change. For many years Nokia
Siemens Networks measured customer
satisfaction with a survey — one that
eventually ballooned to more than 150
questions and produced far more data
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than the firm could understand or use. “So
we started over,” says Jeffrey Becksted,
the former global head of service
excellence. In 2010 the company ditched
the quantitative approach and asked
clients for open-ended evaluations of the
most recent service month and desired
service actions for the month ahead. The
shift changed employees’ focus: Instead
of trying to hit a specific satisfaction
score, they brainstormed ways to make
customers happier. Says Becksted, “It
doesn’t matter how well you’ve done as
much as it matters how [the client] sees
you in the future.”
Not every company requires the dramatic
overhaul that these approaches aim to
achieve. At Disney, Zappos and Ritz-Carlton,
for example, service excellence already
pervades every level. And counterintuitive
approaches generally won’t work if top
leaders aren’t firmly behind them. “It’s no
coincidence that many of these projects
were initiated by a new CEO,” Wirtz and
Kaufman note. But for companies looking
to differentiate on service, whether because
of competing products, squeezed margins
or changing consumer expectations, these
strategies can make the difference between
slow, temporary progress and rapid,
sustainable success.

Q: Your company faced high debt, low
morale and a global recession. Why focus
on service?
A: When your properties need upgrades and
you’re struggling with cash flow, how do you
make a difference? People are the key. Our
business is largely unsupervised, so you’ve
got to instill in front-line providers the
mindset that service comes naturally and
from within. Once we did that, we started
gaining traction. We’ve been able to grow
room rates, and gradually we are investing
back into the properties.
Q: What did the initiative consist of?
A: We involved everybody on all our sites
— 3,000 people — talking about where
we were going and how to get there. It
gave people the confidence to be proactive,
not reactive — to go to any lengths to
help guests celebrate life. We also had
“innovation challenges” to encourage
employees to come up with ideas for
differentiating our service and boosting
team spirit.
Q: Can you give an example?
A: To increase staff loyalty, we brought their
children together for a week of activities —
fitness, things around the environment —
culminating in a presentation for the parents.
It’s a small thing, but it really enhanced
morale. And I see that reflected in the
response from our guests — on TripAdvisor
and other platforms, they talk not just about
the hotels but about our team members. That
tells me we’re on the right track.
Q: What was the biggest challenge?
A: The initial part was the toughest — I think
people wondered, Is Jones a bit nuts?
Once you start seeing results, it
becomes easier, because people buy in
wholeheartedly. Now that we’re into year five
and in a leadership position, the challenge is
to not get self-satisfied. You cannot sit back
and say, “We’re done.” You’re never there..
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